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Agenda
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Time Item Who

9:00am Welcome & Introductions Gary

9:05am Google Refresher! Kate Conroy, Google

9:20am RFID & Anti Counterfeiting Marcel / Heath

9:40am Mini Case Studies Puma / Kookai / ASICs? 
/

10:15am Morning Tea Break

10:30am Vendor Case Study Zebra

10:50am RFID Training Review    Omar / Glen

RFID Coalition Outputs Sean / Gary

2019 meetings Sean / Gary

10:55am Questions / Open to Floor All
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Welcome

Sean Sloan, BD & Partnerships 
Manager
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Purpose (reminder)

ÅOpenly share best practice information

ÅPromote the benefits of Item Level RFID

ÅGrow knowledge

ÅNetworking
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Who is Retail and Trade Brands 

Advocacy?

u We are supported by a series of brands to focus on the retail impact of 

regulation

u RTBA will work with government and regulators to remove road blocks to 

trade

u Addressing issues from tax, safety, authenticity, sourcing and product 

protection

u RTBA is working on a broad range of issues across retail and suppliers to the 

benefit of industry and consumers

u We are running the trackability project on behalf of a number of stakeholders 

and seek to align regionally along with government agencies. 



Why a National traceability Framework?

u Brands are suffering significant financial losses as a result of counterfeits

u Consumer safety is at risk, specially for the most vulnerable

u Addressing this issue requires a national approach; supported by

u Industry

u Government

u Solution Providers

u A traceability framework

u Is technology agnostic

u Focuses on global data standards for traceability

u It enables interoperability across supply chain participants



Project Participants

u Project Manager Partner u Standards Partner

u Industry Partners



GS1Traceability

Marcel Sieira

Head of Customer Engagement and Business Development

July 2018
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GS1 ïthe global language of business
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GS1 is a global, not for profit, 

standards organisation

Neutral and 
not - for -profit

User -driven 
and governed

Global 
and local

Inclusive and

collaborative
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Key industries served
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FoodserviceHealthcareRetail Transport & 
Logistics

Heavy
Industries

Apparel Fresh Foods General 
Merchandise

CPG/Grocery

Financial
Services
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Global Partner organisations
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GS1 Australia Government Engagement
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Foundations for the Framework
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Marcel Sieira

Head of Customer Engagement

T +61 3 9550 3474

E marcel.sieira@gs1au.org

8 Nexus Court

Mulgrave  VIC  3170

GS1 Australia

www.gs1au.org

Thank 
You!


